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Shanghai Museum treasures from ancient Peru

NEON and Shanghai Museum to Present the Largest-Ever Edition of
Machu Picchu and the Golden Empires of Peru Experience

Singapore, 20 November 2025 — NEON Group Limited (“NEON”, the “Company” and collectively with its
subsidiaries, the “Group”), a global leader in creating and producing experiential entertainment, is proud to
announce that the sixth and largest-ever edition of its globally acclaimed Cultural IP Experience, Machu Picchu

and the Golden Empires of Peru, will make its China debut in the city of Shanghai come June 2026!

This exciting collaboration was officiated by Mr. Ron Tan, Group CEO of NEON and Mr. Chu Xiaobo, Director of
Shanghai Museum in an official signing ceremony that took place today in Singapore, with senior members from

the NEON Group and Shanghai Museum in attendance.

From left: Mr. Chu Xiaobo, Director of Shanghai Museum and Mr. Ron Tan, Group CEO of NEON
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Presented in strategic partnership with the Shanghai Museum, one of the world’s most distinguished cultural
institutions renowned for its high-quality collections of ancient Chinese bronzes, ceramics, calligraphy, paintings
and more, this remarkable collaboration brings together two institutions united by a shared commitment to

cultural excellence and world-class visitor experiences that bridge history and innovation.

Home to more than 1.02 million artefacts spanning over 5,000 years, the Shanghai Museum has long been a
beacon of cultural appreciation. In 2024, its blockbuster exhibition On Top of the Pyramid: The Civilization of
Ancient Egypt, attracted a record-breaking 2.77 million visitors over 13 months, reflecting the city’s deep
enthusiasm for world heritage and cross-cultural storytelling. Building on this momentum, the Shanghai Museum
is the perfect stage for NEON to deliver this golden experience that illuminates the splendour of the ancient Inca

civilization in a way that is as educational as it is awe-inspiring.

Marking its sixth stop in NEON’s global touring footprint, the Shanghai presentation of Machu Picchu and the
Golden Empires of Peru follows acclaimed runs in Florida, USA; Paris, France; Milan, Italy; Sydney, Australia; and
Tokyo, Japan, with each city witnessing the spellbinding allure of this monumental exhibition, bringing to life the
myths, rituals, and artistry of the Inca Empire through breathtaking scenography and immersive storytelling. A
testament to NEON’s commitment to pushing the boundaries of immersive cultural storytelling and experiential
innovation, the Shanghai presentation will be the largest ever staged, with an exhibition area spanning more than
16,000 square feet, featuring 116 newly unveiled original artefacts that have never before left Peru, bringing the
grand total display to over 300 magnificent relics of profound historical value which are all on loan from Lima
Peru’s famed Museo Larco. Augmented by state-of-the-art virtual reality experience, evocative soundscapes, and
multisensory installations, this edition promises an even deeper exploration of the mysteries of the Inca world.
From the heights of the Andes to the legendary citadel of Machu Picchu, every detail has been thoughtfully
designed to transport visitors across time and continents, offering a rare opportunity to encounter the golden

legacy of an empire that continues to captivate the minds of visitors globally.

This collaboration also holds deep cultural significance, as 2026 marks the 100th anniversary of Museo Larco, the
esteemed Peruvian museum whose world-class collection forms the foundation of Machu Picchu and the Golden
Empires of Peru. The milestone also coincides with the 55th anniversary of diplomatic relations between China
and Peru, making the exhibition a meaningful celebration of shared cultural appreciation, history, and artistic

exchange.
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“We are thrilled to bring Machu Picchu and the Golden Empires of Peru to China and to partner with the world-
renowned Shanghai Museum in this milestone edition,” said Mr. Ron Tan, Group CEO of NEON. “Through this
partnership, we celebrate heritage with innovation, uniting the Shanghai Museum’s tradition of excellence with
NEON’s immersive storytelling to create an unforgettable journey for visitors. With newly unveiled artefacts and
an expanded exhibition footprint, we are confident that this edition will bring record-breaking crowds, setting a

new benchmark for cultural experiences in the region and beyond.”

Shanghai Museum Director Chu Xiaobo stated: “The Shanghai Museum is honoured to collaborate with NEON to
present the largest-ever Machu Picchu and the Golden Empires of Peru experience, allowing Chinese audiences to
experience the Inca civilization and appreciate the magnificent art nurtured by the Andes Mountains without
leaving the country. Through this collaboration, we are once again fulfilling our mission to bring world culture
closer to the Chinese people, promoting mutual understanding and highlighting the enduring power of cultural

heritage and innovation in cross-border exchanges.”

With its unprecedented scale, rare artefacts, and transformative use of technology, Machu Picchu and the Golden
Empires of Peru in Shanghai promises to be one of the most anticipated cultural events of 2026. As NEON continues
to expand its global portfolio of world-class experiences, the Group looks forward to welcoming visitors in
Shanghai and beyond to embark on this awe-inspiring journey into the heart of ancient civilization where history,

innovation, and imagination converge.
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About NEON

NEON is a global leader in creating and producing experiential entertainment. NEON enjoys a worldwide
partnership with NBCUniversal for Jurassic World: The Experience, currently open at Cloud Forest, Gardens by the
Bay, Singapore and Asiatique in Thailand. The Group also partners with Warner Bros. Discovery Themed
Entertainment for Harry Potter: Visions of Magic, currently open in Resorts World Sentosa, Singapore and a brand
new, DC experience, slated to debut in 2026. Additionally, NEON has global partnerships with 20th Century Studios
for AVATAR: The Experience, The Walt Disney Company and Marvel Entertainment for Marvel Avengers
S.T.A.T.I.O.N., and Hasbro for Transformers: The Experience. The Company also partners with the governments of
Egypt and Peru for their original artefact IP experiences, Ramses & the Gold of the Pharaohs and Machu Picchu
and the Golden Empires of Peru, respectively, plus authentic artefact tours Pompeii: The Exhibition, and Mummies

of the World: The Exhibition.

Beyond its global touring portfolio, NEON has presence in key international markets through self-operated venues
- CREVIA BASE Tokyo, a dedicated venue for hosting large-scale experiential exhibitions in Japan and Battersea

Power Station, a landmark destination for cultural and entertainment experiences in London.
The Group’s IP experiences are powered by ANIMAX, a fully owned subsidiary and a world-class creative
animatronics powerhouse that specialises in research and development, engineering and entertainment robotics,

with state-of-the-art facilities located in the US.

NEON'’s global partnerships have enabled the Group to bring compelling experiences that leave lasting memories

to millions of visitors in more than 90 cities to date globally.

For more information, please visit www.neonglobal.com.

About The Shanghai Museum

The Shanghai Museum, established in 1952, is one of the most important ancient Chinese art museums in the
world. It is among the first national top-class museums. The Museum's collection covers 33 categories, including
nearly 1,020,000 items, 140,000 of which are graded national treasures. One of the most complete collections of

ancient Chinese art, the Museum's collection presents a comprehensive image of Chinese material culture.
The Museum aspires to explore, discuss, and exhibit different perspectives of Chinese culture as well as to facilitate

international cultural communication. Through collecting, conservation, research, exhibitions, and communication,

the Museum continues to connect the public with artworks, art history, and art education.
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In the future, Shanghai Museum will live in three sites: Shanghai Museum East, Shanghai Museum on People's
Square, and Shanghai Museum North. The Museum also plans to collaborate with museums abroad for collection-
sharing programs. With the pursuit of cooperation, openness, and inclusiveness, the Museum is constantly

motivated to contribute to the development of the global museum community.

For more information, please visit www.shanghaimuseum.net.

About Museo Larco

www.museolarco.org

For Investor Relations/Media inquiries, please contact:
NEON Group

Wong Yi Lin

Head, Corporate Relations

Tel: +65 6571 6338

Email: ir@neonglobal.com
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